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Brand Color % E zI

Meitu Red
ERE. MR, R ERXRESFERss LERAmEE, REARGBEET
NHEHFIBE; /SR, JUREXNECMYKEE,
RGB or hexadecimal values are required for displays such as interfaces, web pages, and slide
presentations, while an CMYK value is required for printing.
PANTONE
Red 032 C
#F11D48

R241 G29 B72
C4 M94 Y61 KO PANTONE Red 032 C
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Brand Logo

omhEfRE H B

MAIFESEX A

PIREER, HEASHEAEEUERZAR EIATIE

ST HEiERIRDES

The brand logo can only be downloaded from the Al Specification document, and its combined form cannot be redrawn or divided and combined for any purpose without permission.
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AR - RIE AR A
Brand Logo - Bilingual Horizontal

MECITUEE

R m RS RE s RIF B ARN, BN EEF ERTE,
SERHALEERN, BABRUSmEiriEREaER,

To ensure strong brand identity, it is recommended that full-color logos be used whenever

feasible.
When the full-color version isn't the best option, the mono-color version can be used in special

cases.

E¥ER

Full-color

MECITUEER

HEER

Mono-color

MECITUEER



m AR - BB R RS
Brand Logo - Bilingual Horizontal

MECITUEE

R m RS RE s RIF B ARN, BN EEF ERTE,
SERHALEERN, BABRUSmEiriEREaER,

To ensure strong brand identity, it is recommended that full-color logos be used whenever

feasible.
When the full-color version isn't the best option, the mono-color version can be used in special

cases.

E¥ER

Full-color

MECITUEE

HEER

Mono-color

MECITUEE



mn RS - WU AR A
Brand Logo - Bilingual Vertical

R m RS RE s RIF B ARN, BN EEF ERTE,

SEEFLALTEERN, SRR RUEmETSESREER,
To ensure strong brand identity, it is recommended that full-color logos be used whenever ‘ I I e I U

feasible.

When the full-color version isn't the best option, the mono-color version can be used in special ; E
cases.

E¥EH

Full-color

MeItu
==

MeItu
==

HEfER

5 Mono-color



RS - BUE B AR EA
Brand Logo - Bilingual Vertical

R m RS RE s RIF B ARN, BN EEF ERTE,

SEEFLALTEERN, SRR RUEmETSESREER,
To ensure strong brand identity, it is recommended that full-color logos be used whenever ‘ I l e I U
feasible.

When the full-color version isn't the best option, the mono-color version can be used in special ;
cases. %

E¥EH

Full-color

MeItu
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MeItu
%=

HEfER

6 Mono-color



A AR - B3 BR
Brand Logo - English Editon

MeItu

R m RS RE s RIF B ARN, BN EEF ERTE,
SERHALEERN, BABRUSmEiriEREaER,

To ensure strong brand identity, it is recommended that full-color logos be used whenever

feasible.
When the full-color version isn't the best option, the mono-color version can be used in special

cases.

E¥ER

Full-color

MeItu

HEER

Mono-color

MEItuU



XTI
Alignment Suggestions

FREERIRER B RIRE, BIXEREXN N, 25F8elSEXNTTRE.,

For all horizontal logos and English logos, it is recommended to refer to the height-aligned layout
of the letter e when aligning logos.

MECITUEER

AR T
B LTXF, SSBRERT

MECITUEER

ZIX R TT
MeMEE, ETXFRE




Z2=E
Clear Space

AENBEHER M EBRERS, RERSELGIRE—TM&RINRIHNZEE
=E, ZZENARZEZE, ZXKBRAAFEREMANE. F5 NEMTE,
NEWMEF P X Fr, SMERTEIZR, 2EFEK/NEZHE,

To ensure clear readability of our logo, a safety margin should be left blank around all four sides.

This means no words, icons, or any other elements should appear in the margin area. The
specifications of the margin are marked with "X" as shown in the images. The size of the margin
area varies proportionally with the size of the logos.

MCITUEE
-~ Meltu

S

Example

S

Example



ERSER
Logo Usage

IR

ATIRIEZZENTENE, HE LOGO wiEFHmENEEEeE=R, &

‘ MECITUEB
A%, LOGO WiRIFEME.

To maintain the integrity and readability of the logos, white logos should be paired with
backgrounds in the standard brand colors. The logos must also retain clarity and easy
comprehension when used on images.

CIIUEE

51

Example

10




EA SR
Logo Restriction

ARELUMEAIE BN ER LOGO, HaEANERRERIERE LOGO [RAH
X, BBERESPAEBMNERA, #iPHE0mmExEN,

The logo cannot be modified or recombined in any way. Any kind of modification will confuse the
original intent of the logo. Avoid incorrect usage as in the example.

11

Ux=E

ABERL (BB

Do not stretch or change the logo.

AREEREQIEFENER

Do not use any graphic effects.

=

AEENR N ERE

Do not change or recombine.

A EEfZ2eLOGORIERE

Do not change the logo color.

m =

AEEB IE(TERL

Do not move any parts.

IN

T -
AT HELURAINE =

Do not place on illegible backgrounds.



FEmhE
Meitu Brand

RS BRI EENERS, FTEREZEER" | K. “IeltU;@ | @ EBES

2y : BmBERNIETRS, N FmEAFELogoE M, FmhEXIRE
NZF, FEmBZEER" | "KiE.

"FRETRSEREERNIEREZE T Slogan, IJMERBERIBE,

B | HERE . BE TSRS R, mertu;lg | . %

Standard arrangement: The parent brand uses a bilingual logo with a "|" to separate the sub-
brand from the parent brand.

NI

Wk}

FrIEHES
Other arrangements: If the parent brand uses a bilingual logo, or the sub-brand does not need to Standard arrangement
display the logo, the sub-brand only keeps the text and separates the sub-brand from the parent
brand with "|".

*Whether the sub-brand logo is bilingual or if the slogan is used, it can be adjusted based on the
given situation.

*The color and thickness of "' can be adjusted according to the given situation.

MCITUEER | EBES
==

MECITUEE | ZERIEM

H{tHE

Other arrangements
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mhE S
Co-Branding

HEZURIN : =EFERBZEER" | "Bk, SEERZER" x "KiE.
R : ERBRT, BEIE SRS EERNH.

E'Hﬁﬁﬁ%%ﬁﬁﬁﬂﬂ%‘i% & ESlogan, TJHSERRIBIEEE
*pElZ |70 T x THEE. A, ofLREIRIERE

Separation rules: Use "[" to separate the parent brand from the sub-brand and "x" to separate our
brand from our partners.

Logo order: In general, it is recommended to put the logo of the event organizer in front.

*Whether the brand logo is bilingual or if the slogan is used, it can be adjusted based on the
given situation.

*The color and thickness of "|" and "x"can be adjusted according to the given situation.
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EERFED
Meitu Mission

EEERAZREHNGE, SEREZER,
Uniting Art and Technology

L,Lﬁ%ﬁnnﬁi'.'i’ﬁuﬁ‘éﬁ]%Et%%j_-?]}?w EZERNHCENFSET, RS s R B R M E 3 %
EFEAEELT, MBS BEREEERERL, TEREnERBER, K o E = X

E¥ER

Full-color

In contexts where the Meitu mission should be emphasized, use this format.

To ensure optimal brand logo display, use Meitu Red on black and white backgrounds. In special
cases where Meitu Red cannot be used, the logo can be inverted to white.

MECITUEE

Uniting Art and Technology
AER®Z=EHRRXIC

MECITUEER

Uniting Art and Technology
A5 B ®EWFRXIC

14 RBEfER
Highlighted




EERfER

Meitu Mission

ERERALEESNGR, BEMKED.

U RBERSEEREFETRARN, EEGRIBERNGZRT, mERE Uniting Art and Technology
FEEAERELI, MERSARBREEEREELI, TJ—mnHE".'i*TFS&EMEﬁﬁ

E¥ER

Full-color
In contexts where the Meitu mission should be emphasized, use this format.

To ensure optimal brand logo display, use Meitu Red on black and white backgrounds. In special
cases where Meitu Red cannot be used, the logo can be inverted to white.

MeItu

Uniting Art and Technology

MEItU

Uniting Art and Technology
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MECITUEE




